Dear Author:

Attached is your author’s questionnaire (AQ), our invitation to you to tell us everything about yourself, your book, and how you would like to see it promoted.  It is the single most important tool we have to market your book successfully.   Your questionnaire will be read and used by a wide range of people at the Press, from the acquisitions editor with whom you’re currently working, to the marketing, sales and promotional staff responsible for reaching your readers here in the U.S. and in our branches throughout the world.  The information you provide will be used for everything from writing catalogue, jacket, and advertising copy to planning publicity, direct mail, and advertising campaigns. Copies of this questionnaire will also be sent to each of our international offices. Not all of the questions may apply in your case, but we would appreciate it if you answer as many as you can, as fully as you can.

If you’d like to avoid repeating basic information so as to better focus on the more substantive elements of the AQ, kindly attach a copy of your C.V.  but please make sure that all the elements of the AQ not contained in the C.V. are answered.  Similarly, feel free to append a word-processed version of your answers to this form.

One of the most important aspects of promoting any book is its appearance.   Truth be told, many people do judge a book, at least partially, by its cover. Many authors have very specific ideas about how they want their book jackets or cover to look.  We are eager to work with you toward a jacket that will be pleasing and attractive both to you and to your prospective readerships.  Toward that end, we ask that you provide us, within a month of delivering your final manuscript, with a glossy photographs of the art you would like to see on the book’s cover.  (If the rights to this image belong to a third party, we will also require, at this time, written permission from its source/holder allowing us to use the image on the book jacket.)   As there may be some limitations to what kind of illustrative materials we can use, please discuss this with your editor.  Please also let us know of  any colors, images, or designs you would prefer we avoid.  If you don’t have any particular ideas or preferences regarding the jacket/cover, our design team will familiarize themselves with your work and create an elegant and stylish typographical design suitable for your subject.  (Should you wish to research possible jacket images on-line, your editor can provide to you a list of on-line archive websites for this purpose.)

Many thanks for taking the time to complete this questionnaire. If you would like this document in electronic form, please let me know.

Oxford University Press

Author’s Marketing Questionnaire

Academic and Professional Books
Title: HURRICANE CLIMATOLOGY: A Modern Statistical Guide Using R

Date: March 26, 2012

1.  Name in full:

James Brian Elsner

Thomas H. Jagger
Name as it is to appear on title page:

James B. Elsner

Thomas H. Jagger
Citizenship:

James B. Elsner, USA

Thomas H. Jagger, USA

Place and date of birth:

James B. Elsner, 10/16/1959, Milwaukee, WI, USA

Thomas H. Jagger, 4/29/1955, Evanston, IL, USA

2.  Address, telephone, fax, and e-mail.  Please provide both home and office and indicate which we should use and when.

James B. Elsner

Home/Office: 114 Ferndale Drive, Tallahassee FL, 32301

fax: 850-877-4039, jelsner@fsu.edu

Thomas H. Jagger
Home/Office: 3122 South Leyden Street, Denver, CO 80222
Office/Fax 303-759-9776, tjagger@fsu.edu
3.  Present position

James B. Elsner, Professor of Geography, Florida State University, Tallahassee, Florida

Thomas H. Jagger, Research Associate, Florida State University, Tallahassee, Florida

4.  Education, previous positions held, appointments, academic honors and prizes, membership in professional organizations or societies

James B. Elsner, University of Wisconsin-Milwaukee, PhD
Thomas H. Jagger, Florida State University, PhD
5.  Please provide a brief biographical sketch, about four lines, that could be used in our promotion

James B. Elsner is the Earl and Sophia Shaw Professor of Geography at Florida State University where he teaches applied spatial statistics and hurricane climatology.  Dr. Elsner is President and CEO of Climatek; a company that develops software for hurricane-risk models.  His research interests include the changing nature of hurricane risk. He has written more than 110 research articles and two books.  He received his Ph.D. in meteorology in from the University of Wisconsin-Milwaukee.  Professor Elsner organizes a biennial summit on the topic of hurricanes and climate change sponsored in part by the Risk Prediction Initiative.
Dr. Thomas Herbert Jagger is Vice President of Climatek and independent researcher. He obtained a PhD in statistics from FSU in May 2000.

As an independent researcher, he has written more than 25 papers advancing the use of statistical analysis in weather and climate. As Vice president of Climatek he has incorporated Bayesian analysis and extreme value modeling into his research on hurricane climatology and hurricane risk analysis. His research interests include Bayesian analysis, extreme value theory, spatial statistics and time series analysis.

6.  Books previously published (include publisher, date of publication in cloth and/or paper, and sales histories if available).  Please also tell us briefly whether or not you had an enjoyable publishing experience with your previous books and, if so, why?  If not, why not?

James B. Elsner

A. Singular Spectrum Analysis: A New Tool for Time Series Analysis, with A. A. Tsonis, Springer, 1996

B. Hurricanes of the North Atlantic: Climate and Society, with A. B. Kara, Oxford, 1999.

Both were enjoyable experiences.  The ability to work with LaTeX and open source software makes the experience enjoyable.

Thomas H. Jagger

None
7.  Forthcoming books (include publisher and projected publication date)

James B. Elsner: None.

Thomas H. Jagger: None.
8.  Please write a description of your book in no more than 300 words such as might be used on the jacket of the book or in our catalog.  Please try to avoid repeating verbatim your introduction or preface. 

Hurricanes are nature's most destructive storms and they are becoming more powerful as the globe warms.  This book teaches you how to analyze and model hurricane data to better understand and predict present and future hurricane activity.  It uses the open-source and now widely used R software for statistical computing to create a tutorial-style manual for independent study, review, and reference. The text is written around the code that when copied will reproduce the graphs, tables, and maps.  The approach is different from other books that use R.  It focuses on a single topic and shows you how to make use of R to better understand the topic.  The book is organized into two parts.  The first part provides material on software, statistics, and data.  The second part concern methods and models used in hurricane climate research. 

9.  It is often necessary to shorten the description of the book to fit catalogues or advertisements.  Please write a shorter description of no more than 50 words. 

Most of what we know about hurricanes comes from past storms. This book teaches you how to analyze and model hurricane data using open-source software.  The text is written around the code that will produce all the nearly 120 graphs, tables, and maps within.
10  Please list the important or unique features of your book that should be emphasized in our promotion (i.e., a new theory, a previously unpublished study, a controversial thesis, access to new sources, etc.).

Computer code is included in the text.  The code can be run to create all the figures and maps that are shown.
11. What topics in your book, if any, relate to current newsworthy events or debates?  Are there any anniversaries, occasions, or events upcoming to which we might tie the publication of your book.  (Please specify chapters or manuscript pages.)

Reproducibility in climate science is a big issue at the moment.  This book shows how to create reproducible science.
12. What topics in your book, or related to its research or writing, might make for an interesting feature or human interest story?

Some of the work on the book was done while chasing tornadoes in the U.S. midwest.  

13. What aspects of your book are most likely to meet with resistance or controversy?

The relationship between hurricanes and climate change continues to be quite controversial.  Our methods and models show that the strongest hurricanes are getting stronger and this is related to rising ocean temperatures.  Our models also show a relationship between the solar cycle and hurricanes hitting the United States.
14.  Please list any books that might compete with your own, including forthcoming books (and significant books published outside the United States), with any details on how your book differs.

Any book that teaches students and researchers how to use R will be in competition.  There are too many to list.  The strength of these books is that they show how R can be used to address a broader range of problems.  The weakness is that they do not show how to use R to answer specific research questions.

15.  Who do you consider to be the primary audience for  your book?  

Please list any additional audiences as well, including general readers and students as applicable.

Primary audience: Graduate students, postdocs, and researchers in environmental sciences and particularly climate studies.

Additional audience: Risk managers and insurance company quants.
16.  If your book has possibilities as a textbook or collateral reading, for what courses and levels do you think it most suitable?

The first five chapters provide background material on using R and doing statistics.  This material is appropriate for an undergraduate course on statistical methods in the environmental sciences.  Chapter 6 presents details on the data sets that are used in the later chapters.  Chapters 7, 8, and 9 lay out the building blocks of models for hurricane climate research.  This material is appropriate for graduate level courses in climatology.  Chapters 10--13 give examples from our more recent research that could be used in a seminar on methods and models for hurricane climate analysis and prediction.
What academic/professional organizations and associations may be especially interested in the book?

European Geophysical Union, American Geophysical Union, Association of American Geographers, American Meteorological Society, World Meteorological Organization

18. Please provide any information you have on mailing lists, electronic listservs, or internet-based organizations we can consider using for direct, targeted promotion. What on-line communities, listservs, websites, etc., might be interested in your work?  Given the etiquette that governs the content of many websites and on-line networks, publishers are often constrained in how aggressively they can promote their books.  It is therefore critical that you take as active a role as possible, as the creator of a work with a particular message or argument, in promoting your work on-line.  (Both amazon.com and b&n.com invite authors to write about their books.  As this can be one of the most effective means of drawing in readers/buyers, please educate yourself about, and take advantage of, such opportunities.)

Tropical cyclones mailing list. http://ams.confex.com/ams/27Hurricanes/techprogram/paper_107545.htm 
19.  Please list professional conferences at which your book should be displayed or publicized.  Which conferences do you regularly attend? Include dates and places of future meetings if this information is available.

American Geophysical Union Fall Meeting, December, San Francisco.

American Meteorological Society Annual Meeting, January, various venues

Hurricanes and Tropical Meteorology Conference, Spring, every even numbered year, various venues. 

20. Do you regularly speak to professional, academic, or general audiences? Please list any plans for speeches or presentations in future and, after publication, please always alert us as far in advance as possible of any speaking engagements you might have.

Yes, we average 1 or 2 professional talks per year.  However, at this time, there are no specific plans beyond April 2012.

21.  Please list, in order of importance, those publications where you think your book should be advertised.  (While we cannot promise to follow all of your suggestions because of budget constraints and other factors, your input is an invaluable guide.)

EOS Transactions of the American Geophysical Union

Nature

Science
Bulletin of the American Meteorological Society

Nature Geosciences

Nature Climate Change
22.  List the names and complete contact information (address, phone number, e-mail) of persons who might be approached for advance comments.  These should be generally recognizable names in the field or fields treated by your book.  Please indicate which people you know personally and whether or not they are already familiar with the manuscript.  In naming prospective “blurbers,” please be as realistic as possible.  The vast majority of well-known commentators or scholars will only consider investing the time and energy required to evaluate and comment on a manuscript if they have some previous connection to it or to the author.  Blind requests for blurbs oftentimes not only yield little fruit but can sometimes serve merely to annoy those whose support upon publication might be important. 

Kerry Emanuel, MIT, emanuel@mit.edu

Rick Murnane, Risk Prediction Initiative, rick.murnane@bios.edu

Isaac Ginis, University of Rhode Island, iginis@gso.uri.edu
23.  Which US periodicals and papers do you suggest as the best review media?

24. For which awards might you wish your book to be nominated?  Please provide as much information as possible, including name of award, sponsoring organization, and approximate annual deadline. 

Louis J. Battan Author's Award, American Meteorological Society

25.  Please list any export markets where you feel your work will be of particular interest, and explain why. 

Reinsurance industry.  The industry depends on models for assessing future risk of hurricane activity that are described in the book.

26.  Please list the most important foreign journals to which review copies should be sent. 

International Journal of Climatology
27. Do you have any contacts at overseas publishers that might be interested in publishing a translation of your work? Have any of your previous books been translated into other languages?  If so, please list the languages, publisher, and your contact there.

28. Are there any organizations, special catalogs, or businesses that might be sufficiently interested in your work to purchase it in bulk?  Please supply contacts if available.

U.S. National Weather Service.  I believe they purchased bulk copies of our 1999 book, Hurricanes of the North Atlantic: Climate and Society.

29. Do you have any special contacts that might further the promotion of your book (such as an editor of a publication you’ve written for, a reporter for a newspaper, etc.)?

30. Please provide any other suggestions or ideas that you think will help in the promotion of your book.

Thank you!

